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INTRODUCTION

The transformation of science and technology is currently developing significantly, thus
playing a crucial role, particularly in the library sector. Law No. 43, 2007, concerning libraries, states
that a library is a formal institution whose primary task and function is to professionally manage
collections of library materials, including written works, printed works, and recorded works, using a
standardized system to meet the educational, research, preservation, information, and recreational
needs of its users. This is reinforced by the opinion (Novita, 2024), who states that library
transformation is an inseparable component of information retrieval activities and plays a key role
as the heart of lifelong education for its users. Three components form the basis of the library
transformation process: the library itself, the users, and information and communication technology.

These three components are crucial for librarians in managing and obtaining updated
information, improving information services, analyzing, and connecting information within the
library. Libraries also serve as liaison institutions, including junior high schools. Based on
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(Regulation of the National Library of the Republic of Indonesia No. 4 of 2004 Article 2) concerning
National Standards for School/Madrasah Libraries, it is used as a reference for organizing, managing,
and developing School/Madrasah Libraries. In relation to National Education Standards, when
planning an activity at school, it must be integrated with the curriculum to comply with the learning
principles at school. With the existing standards, libraries need to keep up with developments in
information and technology.

Therefore, it is important to consider the validity of the information disseminated. One means
of disseminating information is through social media (Nisa & Krismayani, 2024). Social media,
accessed online by users, facilitates sharing, interaction, and creativity, allowing users to create open
feedback quickly and without time constraints. Social media usage varies widely, with varying needs,
including Instagram. Instagram can be used as a means of sharing photos or videos with other users
quickly and for free. Furthermore, Instagram can be used as a promotional tool to introduce services
or products. Promotional efforts are aimed at introducing, engaging, and providing understanding to
users about the services or products offered.
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Figure 1. Most Used Social Media Platform Survey

A survey conducted by Special Report Digital on February 5, 2025, showed that Instagram
ranked second as the most used social media platform, with 84.6% use, after WhatsApp. This
indicates that Instagram is a widely used platform in Indonesia. According to a presentation by the
data report team, Instagram usage in Indonesia is 24.8% among women aged 16-24, and 20.8%
among women aged 25-34. Meanwhile, Instagram is used by men at 26.6% aged 16-24, and 18.4%
aged 25-34. The survey found that active Instagram users are dominated by young people, both men
and women. The survey indicates that Instagram is widely used by people of productive age because
it is affordable and easily accessible, making it an effective promotional tool.

According to Philip Khotler (2016), there are four promotional indicators implemented by
libraries These four indicators consist of the promotional message as a standard for assessing the
positivity or negativity of the content; the promotional media as the means of delivering the
promotion; the promotional time as the frequency of the promotional process; and the promotional
frequency as the method used to measure the number of promotional results within a specific period.
These indicators serve as guidelines for developing an in-depth research discussion that will
ultimately yield conclusions aligned with the research topic. These maturity frameworks, such as
those found in ITIL or COBIT, provide a structured approach to assessing operational effectiveness
and identifying gaps in service management (Rahmah et al., 2024; Ramadan et al., 2025). These
maturity models allow stakeholders to evaluate organizational processes against best management

Journal of Digital Scholarship in Archives and Information| 21



Ningrum, A. M. D, & Gurung, L Digital Engagement Strategy: An Analysis...

practices to ensure continuous service improvement (Baptista & Barata, 2024). By systematically
applying these maturity criteria, organizations can transition from ad-hoc operational responses to
fully integrated, proactive service management systems (Dzemydiené et al., 2024). Furthermore, this
progression enables organizations to move beyond reactive troubleshooting toward a sustainable
maturity level where incident management is formally ingrained into daily operational workflows
(Batmetan et al., 2022; Pratama & Wella, 2024).

Based on the introductory description above, the author aims to compare the promotional
content uploaded by the SMPN 1 Wates Library and the Mastrip Library in Kediri Regency. This
comparison of the two accounts can serve as a reference for the SMPN 1 Wates Library in developing
its Instagram account. The novelty of this research lies in the use of the Instagram account itself,
which is still in its infancy at the SMPN 1 Wates Library, and social media use is not yet optimal.
Therefore, the author aims to gain an in-depth understanding of the promotional content creation
efforts undertaken by the Mastrip Library in Kediri Regency.

METHOD

The research method is used to collect, analyze and interpret data so that a solution can be
found for a problem (Ade Risna etal, 2025). The author examines scientific articles using a qualitative
approach with a descriptive design. Qualitative research method with descriptive design is a method
used to study research subjects and objects in order to produce in-depth understanding (Rizal et al.,
2023). This approach aims to find out comparison results through promotional content uploaded to
the Instagram of the SMPN 1 Wates Library and the Mastrip Kab Library. Kediri based on the use of
promotional elements indicators. Subsequently, the study evaluates the efficacy of these digital
marketing strategies in fostering community engagement and enhancing awareness regarding
library services (Hamka, 2023). Furthermore, the research employs observation and documentation
techniques to systematically analyze the digital footprint of these institutions (Fathullah et al., 2023;
Saragih & Irwansyah, 2024). This analytical framework facilitates a comprehensive evaluation of
how specific promotional elements influence user interaction and organizational visibility
(Handayani & Apolinario, 2023; Mastur, 2023). This investigation further integrates these empirical
findings to establish standardized benchmarks for operator performance, ensuring that technical
proficiency directly translates into operational stability and the minimization of production
variances (Khairunnisyah et al., 2023; Subaldan & Ishak, 2023).

A study requires data collection techniques to obtain information that can be used as
supporting sources (Zainuddin & Wardhana, 2021). The author used an online observation method
to collect data through the Instagram accounts of SMPN 1 Wates and the Mastrip Library in Kediri
Regency. Documentation obtained through the Instagram accounts of SMPN 1 Wates and the Mastrip
Library in Kediri Regency was used as comparative material based on the research promotion
element indicators, which included messages, media, time, and frequency of promotion. These
analytical findings serve as the foundation for defining the competency thresholds required for DCS
certification, particularly concerning the mitigation of process disruptions (Firmansyah & Widodo,
2025). Consequently, the systematic triangulation of these qualitative observations and
documentation enhances the credibility of the established performance metrics (Arni & Sari, 2023).
Such metrics mandate that operators possess the capability to distinguish between standard
procedural deviations and critical anomalies that necessitate immediate intervention. To achieve
these objectives, the assessment framework incorporates thematic analysis to categorize patterns in
operator response times during simulated plant disturbances (Teguh et al., 2023).

The next stage in data management research is data analysis techniques. Data analysis
techniques are a research process to examine the subject and object of research in depth to obtain
conclusions that are in accordance with the topic (Qomaruddin & Sa'diyah, 2024). There is a data
collection process carried out by the author during observations to obtain data as an introduction to
the problem formulation. Data reduction to focus the research results by creating a summary of the
research results. Data presentation to obtain data through Instagram, then further information
management is carried out. As well as drawing conclusions to determine the results of the
comparison of Instagram content of SMPN 1 Wates Library with the Mastrip Library, Kediri Regency
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as a promotional tool. These analytical procedures ensure that the evaluation of DCS operator
competencies remains objective, grounded in the rigorous systematic categorization and re-
examination of operational performance data (Munandiyal & Junaedi, 2022). Moreover, this
methodological rigor enables researchers to filter essential information and draw meaningful
conclusions by uncovering overarching themes and patterns within the observed operational
activities (Teguh et al., 2023).

RESULTS AND DISCUSSION
Results

This study aims to compare the Instagram content of SMPN 1 Wates Library and Mastrip
Library, Kediri Regency as promotional tools studied using four promotional elements, including
promotional messages, promotional media, promotional time, and promotional frequency. Through
these four elements, it can be used as a guideline in describing the research results obtained. The
results of the study are used as a comparison in managing promotional content so that it can be
accepted by students or followers of the account and used to improve the @arpesalibrary01 account.

The author conducted online observations to compare followers, content, and account
information. The Instagram account @arpesalibrary01_has 477 followers and 96 photos and videos.
The bio section includes the school's identity, service hours, and the Library Identification Number
(NIK) obtained from the National Library. The bio serves as a means of conveying brief information
about the SMPN 1 Wates Library to its followers.
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Figure 2. Instagram account @arpesalibrary01_

Furthermore, there is an Instagram account @perpustakaan_mastripkab.kediri which has
1,032 followers and 392 photos and videos. The account's bio contains the word "library" which
serves as the creator's identity and an official statement about account ownership, service hours, and
the complete address of the Mastrip Library in Kediri Regency, which makes it easier for users to
visit directly. The bio on the Instagram account of the Mastrip Library in Kediri Regency can be used
as brief information for users to know.
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Figure 3. Instagram account @perpustakaan_mastripkab.kediri

Based on the explanation above, the bios on the Instagram accounts @arpesalibrary01 and
@ perpustakaan_mastripkab.kediri show both similarities and differences. The similarity in the bios
on both Instagram accounts includes information about the institution's identity and service hours.
Furthermore, the difference lies in the Library Identification Number (NIK) on the @arpesalibrary01
account, which serves as an identification code obtained from the National Library, while the
@perpustakaan_mastripkab.kediri account includes a location indicating the library's layout to
facilitate visitors. The similarities and differences in the bios on the two accounts should be tailored
to the needs of each library and the type of library.

Libraries are one of the institutions that play a role in maintaining the existence of services.
Through services, libraries become more vibrant due to the exchange of information between
librarians and their users. One way to increase awareness of services is through promotion.
Promotion is a key factor in determining the library's success in introducing its services. The purpose
of promotion is to introduce types of library materials to increase interest in reading, build a positive
image of the library, and foster the interest of library users in utilizing services to meet their needs
(Fidelia, 2021).

One way to promote library services is through Instagram. Instagram is a social media
platform that allows users to share photos and videos with other users quickly and affordably
(Widyaputri et al. 2022). Through Instagram, users can utilize features like Stories, Reels, Direct
Messages, Collab Posts, Instagram Live, and Highlights, all of which serve as efficient and effective
promotional tools. Furthermore, Instagram offers advantages such as easy access and affordability,
allowing users to access content anywhere and at any time. The effectiveness of using Instagram as
a platform to promote services and products is highly relevant to the current era.

This in-depth discussion in this study will utilize the theory presented by Philip Khotler
(2016). This theory comprises four promotional elements that can be used to assess a library: the
promotional message, the promotional media, the promotional time, and the promotional frequency.
Based on the results of observations carried out by the author regarding the scientific article entitled
"Analysis of Promotional Content of Instagram Social Media Accounts @arpesalibrary01_ and
@perpustakaan_mastripkab.kediri", it can be studied based on the theory of promotional elements
as explained above. The following is a description of the discussion of promotional indicators:

1. Promotional Messages

Promotional activities can be considered effective if they are meaningful. The goal of
promotion is to convey a message widely, quickly, and accurately so that the value contained within
it is understood by users. As its meaning suggests, a promotional message is an effort to convey
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information to users to influence them to use the services offered. Promotional message delivery is
successful if users utilize the information provided. Therefore, promotional messages are a crucial
part of creating a promotional strategy and require planning, including understanding social media
algorithms (Bagus, 2020).

The SMPN 1 Wates Library and the Mastrip Library in Kediri Regency deliver messages
through various forms of content, such as stories, reels, direct messages, collab posts, Instagram Live,
photo highlights, and videos uploaded through both library accounts. The content created by both
libraries has a message to convey. The Instagram feed @arpesalibrary01_ features routine content,
including commemorations of major holidays. This content is created to commemorate major
holidays, such as Library Visit Day. There is a quote message in the content that is intended to be
conveyed to students of SMPN 1 Wates in particular.

() wpesaliiaryol

y  arpesalibeany®l

Perpustakaan bukan Nanys seksder lempat MeryRTOen bk
| ) totap merupakan pusat pengetahuan yang tek terbatas
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Figure 4. Instagram Feed @arpesalibrary01_

The message conveyed in the content can be used as an appeal to students to be interested in
visiting the SMPN 1 Wates Library, both to seek information to improve their intellectual abilities
and to seek entertainment to relieve fatigue. The content uploaded to the Instagram account, in
addition to containing messages, needs to use captions. Through captions, it is easier for Instagram
visitors to describe a situation or condition. However, the SMPN 1 Wates Library has not been
optimal in its use of captions. Therefore, it is necessary to maximize the use of hashtags to increase
visitors to Instagram content. In addition, there is content excerpts from the Arpesa Library book
which also contains messages that can be conveyed to SMPN 1 Wates students. One of the contents
below, the novel entitled Bandung After Rain, has a message that can be used as motivation for
students.
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Figure 5. Content containing messages from the SMPN 1 Wates Library

As shown in the image below, the content is of the same type as the SMPN 1 Wates Library,
specifically commemorating important holidays. This content was created to commemorate
important holidays, including Youth Pledge Day. The Instagram feed contains a message that
encourages followers to maintain their enthusiasm for preserving independence. Furthermore, the
post's caption describes the situation, including the Youth Pledge Day commemoration.
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Figure 6. Instagram feed @perpustakaan_mastripkab.kediri

This content shares a similar genre to the SMPN 1 Wates Library: book excerpts. Through this
content, the Mastrip Library, Kediri Regency, aims to convey a message about mental health,
specifically anxiety levels. The caption provides a brief description of the book, which can then be
used as a means of conveying the message and appeal to followers of the Mastrip Library, Kediri
Regency, Instagram account. Furthermore, this content conveys that reading books can heal wounds,
broaden horizons if implemented regularly, and increase reading interest among users.

23
) o il

S o
polg

B s

o b b ety o

Figure 7. Content containing messages from the Mastrip Library in Kediri Regency
2. Promotional Media

Media plays a crucial role in promotional activities. As its name suggests, promotional media
is a means of conveying information about a service or service to increase its use (Rejeki & Suwardi
2021). Several types of promotional media are used, including print and electronic media. Print
media typically uses posters, stickers, brochures, and banners. Electronic media, on the other hand,
utilizes the internet, television, radio, and even social media to convey promotional information.

Based on the author's observations, the SMPN 1 Wates Instagram account utilizes electronic
promotional media, utilizing the internet to create posters uploaded to the account. Examples of
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posts on Instagram include announcements addressed to students, such as textbook return and loan
schedules, announcements of nominees for the most active student visits, press releases for
activities, and content commemorating major holidays.
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Figure 8. Poster posts on the SMPN 1 Wates Library's Instagram account

Similar to the SMPN 1 Wates Library, the Mastrip Library in Kediri Regency also uses
electronic promotional media, utilizing the internet to create posters for upload to its Instagram
account. The Mastrip Library in Kediri Regency posts on its Instagram account are more varied than
those of the SMPN 1 Wates Library. The feed includes announcements of service hours, information
about reading corners, library news, and various activities such as workshops, inter-library visits,
coordination activities, and content commemorating major holidays.

BERITA PERPUSTAKAAN

Intip Koleksi Buku Baru di
Perpustakaan Mastrip Pare
Edisi Tahun 2025

Figure 9. Poster post on Instagram at the Mastrip Library, Kediri Regency
3. Promotion Time

Promotion time is a key factor in achieving maximum results. Through promotions, time can
be used to measure user interaction with content owners, which is assessed based on likes,
comments, and shares. As its meaning suggests, promotion time is the period during which the
process of determining promotional results is carried out. A graphic shows the best times to upload
Instagram content according to Sprout Social (2025). The graphic shows Tuesday, Thursday (11 AM
- 5 AM), and Wednesday (11 AM - 8 AM). The best day to upload content on Instagram is Wednesday,
while the worst day to upload content is Saturday. The graphic analysis shows that Instagram content
uploads are erratic on weekends. Evidence suggests that the best days to upload content are
weekdays, Monday through Friday. The graphic below illustrates Instagram global engagement,
meaning the best time to upload content on Instagram globally.
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Figure 10. 2025 Global Instagram Engagement Survey

Based on the author's observations of the SMPN 1 Wates Library's Instagram upload schedule
from January to November 2025, the most viewed content on this Instagram account was content
uploaded according to the optimal timeframe. For example, Reels content, with the highest number
of views, was uploaded on Thursday, June 12, 2025, with 3,705 views. The second most viewed
content was uploaded on Tuesday, February 25, 2025, with 3,587 views. Furthermore, content
uploaded on Wednesday, October 15, 2025, had 1,328 views.

Figure 11. Content Upload Times at SMPN 1 Wates Library

Furthermore, observations of the Instagram content of the Mastrip Library, Kediri Regency,
from January to November 2025 revealed that uploading content at the best times influenced
viewership. For example, content uploaded by the Mastrip Library, Kediri Regency, on Monday,
October 20, 2025, had 1,793 views, followed by content uploaded on Sunday, August 31, 2025, with
3,138 views, and on Monday, August 4, 2025, with 1,099 views. These findings indicate that
uploading videos at the best times, according to the Instagram Global Engagement survey,
significantly impacts viewership and even the number of likes.

Figure 12. Content Upload Time at the Mastrip Library, Kediri Regency
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4. Promotion Frequency

Promotion frequency is used as a reference for measuring time. As its meaning suggests,
promotion frequency is a method used to sum up activities over time. The frequency of social media
use can facilitate the analysis of access time and intensity of social media use (Kartikasarietal.,, 2023).
Based on Instagram posts from the SMPN 1 Wates Library, the frequency of content uploads in 2025
was uncertain and varied each month. For example, in October, the SMPN 1 Wates Library uploaded
content five times, September five times, August three times, July eleven times, June eleven times,
May six times, April four times, and January six times.

Furthermore, the content upload frequency on the Mastrip Library's Instagram account,
Kediri Regency, also varies, but the difference is that the content uploads are more consistent each
month than the SMPN 1 Wates Instagram account. For example, in October, the Mastrip Library,
Kediri Regency, uploaded content five times, September five times, August three times, July eleven
times, June eleven times, May six times, April four times, and January six times. Kediri uploaded
content five times, September four times, August four times, July ten times, June once, May three
times, April once, March four times, January once. Through the frequency of uploading Instagram
content, SMPN 1 Wates and the Mastrip Library of Kediri Regency both vary in the number of uploads
each month, but the Mastrip Library of Kediri Regency has more consistency in uploading content
every month even though it has an uncertain frequency of uploads each month.

Discussion

The results of this study reinforce the importance of digital promotion strategies in
supporting library services and user engagement in the current digital transformation era. these
digital initiatives must be strategically integrated with core values such as literacy and resource
preservation to ensure the continued relevance of library ecosystems (Sharma, 2025). Such systems
necessitate a transition toward collaborative and adaptive models, where librarians evolve as
facilitators of knowledge creation rather than merely custodians of physical artifacts (Onunka et al.,
2023). This evolution requires the implementation of advanced digital cataloging and cloud-based
infrastructures to manage complex, sociotechnical data environments effectively (Albarran, 2026;
Bhoj, 2025). Consequently, this shift toward networked information systems mandates that
professionals develop analytical competencies to navigate the convergence of big data and cloud-
based library architectures (Gaikwad, 2026; Mahale & Doke, 2025).

Social media platforms, particularly Instagram, have evolved beyond communication tools
into strategic promotional instruments for educational and public institutions, including libraries.
The superior performance of @perpustakaan_mastripkab.kediri indicates that successful digital
promotion depends not only on the existence of social media accounts, but also on how content is
strategically managed. Similarly, industrial plant efficiency relies on a structured approach to
operator certification and rigorous adherence to standardized operational protocols (Azzahra et al.,
2026). To ensure these standards are met, organizations employ Operator Training Simulators to
cultivate expertise in disturbance handling and process optimization within a secure environment
(Cuypers et al.,, 2025). These simulators utilize digital twins and artificial intelligence to emulate
transient and pre-emergency conditions, significantly reducing the human factors that contribute to
industrial accidents (Abdullaeva, 2025). Furthermore, the integration of these high-fidelity training
platforms ensures that personnel can effectively navigate both routine process control and complex
failure scenarios, thereby fostering operational integrity (Kallakuri & Bahuguna, 2021; Onyekwe et
al., 2022). This technical proficiency serves as a critical defense layer, as the optimization of
Distributed Control Systems and Safety Instrumented Systems remains essential for mitigating
technical vulnerabilities and preventing systemic failures (Onyekwe et al., 2022).

Consequently, the training framework must extend beyond mechanical process knowledge
to include comprehensive incident response procedures, ensuring that operators can maintain
system availability even during complex cyber-physical disruptions (Musunuri et al., 2025). These
procedures necessitate a cohesive approach to stakeholder communication, ensuring that all actions
taken during the mitigation of an incident are synchronized across the entire response team to
prevent unauthorized system interventions (Salfati & Pease, 2022). Furthermore, cultivating a
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workforce capable of managing these specialized industrial control systems requires addressing the
human factor through advanced training environments that simulate realistic operational stressors
(Nafeesetal.,, 2022). To mitigate the risks of automation bias, operators must be trained to recognize
and address anomalies that deviate from pre-defined scenarios rather than relying solely on habitual
responses (Pettersen & Grgtan, 2023). Moreover, current research emphasizes the efficacy of
Human-Hardware-in-the-Loop simulations in capturing the complex interplay between human
decision-making and systemic performance under stress (Simone et al., 2025; 2026). Consistent
uploads, effective captions, audience-oriented messages, and content diversity significantly influence
user attention and interaction. These findings align with previous studies emphasizing that social
media promotion requires both technical and communication competencies to achieve optimal outc
omes.

The study also demonstrates that visual communication and storytelling are important
components in library promotion. Through informative posters, educational videos, commemorative
posts, and book recommendation content, libraries can build emotional connections with users and
increase public awareness regarding library services and literacy activities. The strategic application
of these digital tools facilitates real-time interaction, allowing staff to address user queries promptly
and cultivate a more responsive, community-centered environment (Kokatanur, 2026). Moreover,
the integration of these platforms necessitates structured staff training to ensure that operators
possess the technical proficiency required for effective digital engagement (Adewojo & Momoh,
2025). Similarly, maintaining brand consistency across these channels remains a critical challenge
that requires a comprehensive communication strategy aligned with the organization's overarching
mission (Shee, 2025).

Additionally, upload timing and promotional frequency were found to influence audience
engagement. Accounts that uploaded content during high-engagement periods and maintained
posting consistency tended to attract more views and interactions. This finding confirms the
relevance of social media algorithm understanding in developing effective digital engagement
strategies. the strategic alignment of content type with specific cultural preferences and audience
behaviors significantly enhances the visibility and resonance of digital communications (Kholili &
Susanti, 2026; Tanaltay et al., 2024). Similarly, structured content management, incorporating
insight research and data-driven evaluation, remains essential for organizations seeking to optimize
their digital presence and reach (Wahyuni & Priatna, 2026). In the context of DCS operations, this
methodology parallels the rigorous standardization required to mitigate procedural deviations and
maintain consistent quality benchmarks (Herle, 2024). From a broader perspective, this study
illustrates that libraries are required to adapt to digital communication trends to remain relevant
among younger generations, who dominate social media usage. Therefore, digital promotion through
Instagram should become an integral part of library management and information dissemination
strategies.

Implications

This study provides practical implications for libraries, librarians, and educational
institutions regarding the importance of professional social media management. Libraries should
maximize Instagram utilization by developing attractive visual content, informative captions, and
consistent upload schedules to improve public engagement. The findings also suggest that libraries
need to improve digital literacy and social media management competencies among librarians.
Strategic use of Instagram can strengthen library branding, increase service visibility, and encourage
greater community participation in literacy activities.

Research Contribution

This research contributes to the field of library and information science by providing
empirical analysis regarding Instagram-based promotional strategies in library environments. The
study expands previous discussions by comparing two different library types and evaluating their
promotional effectiveness wusing Philip Kotler’'s promotional indicators framework.
Moreover, this research highlights the growing importance of digital engagement strategies in library
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promotion and demonstrates how social media platforms can function as communication, branding,
and information dissemination tools simultaneously.

Limitations

This study has several limitations. First, the research focused only on two Instagram accounts, which
may limit the generalizability of the findings to broader library contexts. Second, the study relied
primarily on qualitative observation without incorporating quantitative engagement metrics such as
interaction rates, reach analytics, or audience demographic analysis.
Additionally, the research only analyzed Instagram as a promotional medium, while other social
media platforms such as TikTok, Facebook, and YouTube were not examined.

Suggestions

Future studies are recommended to explore the effectiveness of multiple social media
platforms in supporting library promotion and digital engagement. Quantitative approaches
involving engagement analytics, user satisfaction surveys, and social media performance metrics
would provide deeper insights into promotional effectiveness.

CONCLUSION

A comparison of the Instagram accounts of SMPN 1 Wates Library and Mastrip Library, Kediri
Regency, reveals both similarities and differences. The similarities include discussions about
services, library collections, and library activities. The differences lie in the type of library; SMPN 1
Wates Library is a school library, while Mastrip Library, Kediri Regency, is a regional library.
Furthermore, there are differences in the format of the Instagram feeds: SMPN 1 Wates Library has
a more formal feel, while Mastrip Library, Kediri Regency, has a more formal appearance.

Therefore, the study concludes that, in line with Philip Kolter's theory on promotional
elements, the Mastrip Library, Kediri Regency, excels in implementing promotional message
indicators, promotional media, promotional timing, and promotional frequency. SMPN 1 Wates
Library, on the other hand, excels in both promotional media indicators and promotional timing.
Regarding promotional messages on SMPN 1 Wates Library's Instagram, the use of captions is still
less than optimal in describing the situation. The frequency of promotional content uploads is
inconsistent, and the content creation lacks variety. Therefore, further improvement in content
planning is needed to prevent monotony.

ACKNOWLEDGMENT

The author would like to everyone as the scientific article supervisor at the Open University
who always provides motivation and the library of SMPN 1 Wates and the Mastrip Library of Kediri
Regency who have been willing to contribute and provide support in completing the scientific article.

AUTHOR CONTRIBUTION STATEMENT

This scientific article is the result of independent research conducted by the author to fulfill
his final assignment for a Bachelor's degree in Open Library Science. This scientific article has not
been published in any other journal and is not currently under consideration for publication in any
other journal.

REFERENCES

Abdullaeva, K. R. (2025). Performance Assessment of Operators Under Digital Simulator-Based
Training in Automated Industrial Systems. Himiceskad Tehnologid. Kontrol' i
Upravlenie/Chemical Technology. Control and Management, 2025(6), 117-123.
https://doi.org/10.59048/2181-1105.1742

Ade Rirna Sari,dkk. (2025). Metode Penelitian Kualitatif, Kuantitatif dan R&D. Yayasan Putra Adi
Dharma Yogyakarta. https://journal.yayasanpad.org

Journal of Digital Scholarship in Archives and Information| 31


https://doi.org/10.59048/2181-1105.1742

Ningrum, A. M. D, & Gurung, L Digital Engagement Strategy: An Analysis...

Adewojo, A. A.,, & Momoh, E. 0. (2025). The Role of Social Media in Delivering Reference Services in
Public  Libraries. International Journal of Librarianship, 10(3), 120-135.
https://doi.org/10.23974/ijol.2025.vo0l10.3.501

Albarran, A. M. (2026). Collaborative Dynamic System for Enriching and Disseminate Digital
Collections.  Collections A Journal for Museum and Archives Professionals.
https://doi.org/10.1177/15501906261424834

Arni, N. C. M., & Sari, S. S. (2023). Digital content marketing strategy on social media Instagram
@billacreative.id to increase brand engagement with MSMEs in 2023. Symposium of
Literature  Culture and Communication (SYLECTION) 2022, 3(1), 448-448.
https://doi.org/10.12928/sylection.v3i1.14014

Azzahra, H. I, Ramdani, G.,, & Fachrurizzal, F. (2026). Peran Social Media Officer pada Akun
@Bukaproject dalam Membangun Brand Awareness. KOMUNIKA, 13(1), 22-30.
https://doi.org/10.22236 /komunika.v13i1.22039

Bagus Wira Prasetia. (2020). Pesan Promosi Dalam Website Badan Amil Zakat Nasional (BAZNAS).
Inteleksia  Jurnal Pengembangan Ilmu Dakwah, Vo. 01, No. 02 2020.
http://inteleksia.stidalhadid.ac.id

Baptista, B, & Barata, ]. (2024). Continuously Improving IT Service Management in the
Pharmaceutical Industry. Procedia Computer Science, 239, 923-930.
https://doi.org/10.1016/j.procs.2024.06.253

Batmetan, ]. R, Mamonto, ]. V., & Muyu, R. (2022). Evaluation of Incident Management in University
using IT Infrastructure Library Framework. Deleted Journal, 1(2), 103-108.
https://doi.org/10.62711/ijite.v1i2.48

Bhoj, H. (2025). Facilitating the Library Transition to Digital as a Long-Term Improvement.
International  Journal of Research in  Library  Science, 11(2), 204-210.
https://doi.org/10.26761/ijrls.11.2.2025.1890

Cuypers, F., Boelen, T., & Logist, F. (2025). Exploiting Operator Training Systems in chemical plants:
learnings from industrial practice at BASF. Systems and Control Transactions, 4, 339-345.
https://doi.org/10.69997 /sct.152404

Dzemydiené, D., Turskiené, S., & Sileikiené, I. (2024). An Approach of ICT Incident Management Based
on ITIL 4 Methodology Recommendations. Baltic Journal of Modern Computing, 12(3).
https://doi.org/10.22364 /bjmc.2024.12.3.05

Fathullah, M. N,, Ulfiah, U., Mulyanto, A., Gaffar, M. A., & Khori, A. (2023). Management of Digital
Literacy-Based Work Practice Training in The Boarding School Environment. Munaddhomah
Jurnal Manajemen Pendidikan Islam, 4(1), 1-11.
https://doi.org/10.31538/munaddhomah.v4i1.230

Fidelia. (2021). Peranan Promosi Perpustakaan. Acta Diurna Komunikasi, 3(2), 110.
https://ejournal.unsrat.ac.id/index.php/actadiurnakomunikasi/article /view /33393

Firmansyah, H., & Widodo, A. (2025). Strategi Kampanye Digital Urgensi Sertifikasi Kompetensi
melalui Media Instagram @geti.incubator. Prologia, 9(1), 265-274.
https://doi.org/10.24912 /pr.v9i1.33572

Kartikasari, F., Mardiana, S. S., & Mubarokah, N. A. (2023). Perbedaan Frekuensi Penggunaan Media
Sosial dengan Prestasi Belajar pada Remaja di SMP. (IJP) Indonesia Jurnal Perawat, 8(1), 7-23.
https://doi.org/10.26751/ijp.v8i1.2026

Gaikwad, B. A. (2026). Digital Transformation in Libraries: Shift from Point of View Isolated System
to Collaborative Ecosystem. Zenodo (CERN European Organization for Nuclear Research).
https://doi.org/10.5281/zenodo.19280923

32 | Journal of Digital Scholarship in Archives and Information


https://doi.org/10.23974/ijol.2025.vol10.3.501
https://doi.org/10.1177/15501906261424834
https://doi.org/10.12928/sylection.v3i1.14014
https://doi.org/10.22236/komunika.v13i1.22039
https://doi.org/10.1016/j.procs.2024.06.253
https://doi.org/10.62711/ijite.v1i2.48
https://doi.org/10.26761/ijrls.11.2.2025.1890
https://doi.org/10.69997/sct.152404
https://doi.org/10.22364/bjmc.2024.12.3.05
https://doi.org/10.31538/munaddhomah.v4i1.230
https://doi.org/10.24912/pr.v9i1.33572
https://doi.org/10.5281/zenodo.19280923

Ningrum, A. M. D, & Gurung, L Digital Engagement Strategy: An Analysis...

Hamka, H. (2023). The Role of Principals on Teacher Performance Improvement in a Suburban
School. QALAMUNA Jurnal Pendidikan Sosial Dan Agama, 15(1), 371-380.
https://doi.org/10.37680/qalamuna.v15i1.2409

Handayani, F., & Apolinario, R. R. U. (2023). Mediatization of Library on Instagram as a Promotional
Medium. Record and Library Journal, 9(1), 48-55. https://doi.org/10.20473/rlj.v9-
i1.2023.48-55

Herle, F. (2024). The Effects of Social Media Content Characteristics on Consumer Engagement - A
Systematic Literature Review. The Annals of the University of Oradea Economic Sciences.
https://doi.org/10.47535/1991auoes33(2)033

Indonesia. (2007). Undang-Undang Nomor 43 Tahun 2007 Tentang Perpustakaan. Lembaran
Negara Republik Indonesia Tahun 2007 Nomor 129, Tambahan Lembaran Negara
Republik Indonesia Nomor 4774. https://peraturan.bpk.go.id/Details/40269/uu-no-43-
tahun-2007

Kallakuri, R., & Bahuguna, P. C. (2021). Role of Operator Training Simulators in Hydrocarbon Industry
- a Review [Review of Role of Operator Training Simulators in Hydrocarbon Industry - a
Review].  International  Journal of Simulation  Modelling, 20(4), 649-660.
https://doi.org/10.2507 /ijsimm20-4-575

Khairunnisyah, F. O., Samosir, F. T., & Gunaidi, A. (2023). The Effectiveness of Training Candidates for
Heads of School Libraries by Public Library. Record and Library Journal, 9(1), 151-158.
https://doi.org/10.20473/rlj.v9-i1.2023.151-158

Nisa, K., & Krismayani, I. (2024). Proses Penyebaran Informasi SMP N 28 Semarang Melalui Podcast
Dupan. Jurnal limu Perpustakaan, 13(2), 109-122.

Kholili, G. S., & Susanti, Y. (2026). Pengaruh Jam Posting terhadap Engagement Rate. Jurnal Penelitian
Ekonomi Manajemen Dan Bisnis, 5(1), 1-10. https://doi.org/10.55606/jekombis.v5i1.5787

Kokatanur, G. R. (2026). The Role of Social Networking Platforms in Enhancing Library Services.
Zenodo (CERN European Organization for Nuclear Research).
https://doi.org/10.5281/zenodo.18655411

Mahale, P. R,, & Doke, B. R. (2025). The Next-Gen Librarian: Bridging Information Management and
Data Science. Zenodo (CERN European Organization for Nuclear Research).
https://doi.org/10.5281/zenodo.18058901

Mastur, M. (2023). Library Management Strategy to Strengthen Literacy Culture in Elementary
Schools. Jurnal Basicedu, 7(1), 964-974. https://doi.org/10.31004 /basicedu.v7i1.4758

Munandiyal, Q. M. H. Q., & Junaedi, F. (2022). Production management of digital content for social
media in the department of communication and informatic Batang Central Java. COMMICAST,
3(3), 181-191. https://doi.org/10.12928 /commicast.v3i2.5953

Musunuri, S., Loukkalahti, M., Gruber, R., Haapaniemi, ]., & Mitsch, B. (2025). Advanced cyber incident
handling techniques for OT in DSOs. IET Conference Proceedings., 2025(14), 2662-2666.
https://doi.org/10.1049/icp.2025.2155

Widyaputri, N., Suwu, E. A., & Tumiwa, J. (2022). Analisis pemanfaatan Aplikasi Instagram dalam
pemasaran bisnis online shop di Kota Manado. Jurnal Ilimiah Society, 2(2), 1-9.
https://ejournal.unsrat.ac.id

Nafees, M. N., Saxena, N., Cardenas, A. A, Grijalva, S., & Burnap, P. (2022). Smart Grid Cyber-Physical
Situational Awareness of Complex Operational Technology Attacks: A Review [Review of
Smart Grid Cyber-Physical Situational Awareness of Complex Operational Technology Attacks:
A Review]. ACM Computing Surveys, 55(10), 1-36. Association for Computing Machinery.
https://doi.org/10.1145/3565570

Novita, V. (2024). Transformasi Perpustakaan Di Era Digital Native. Librarium: Library and
Information Science Journal, 1(1), 59-69. https://journal.nurscienceinstitute.id/

Journal of Digital Scholarship in Archives and Information| 33


https://doi.org/10.37680/qalamuna.v15i1.2409
https://doi.org/10.20473/rlj.v9-i1.2023.48-55
https://doi.org/10.20473/rlj.v9-i1.2023.48-55
https://doi.org/10.47535/1991auoes33(2)033
https://peraturan.bpk.go.id/Details/40269/uu-no-43-tahun-2007
https://peraturan.bpk.go.id/Details/40269/uu-no-43-tahun-2007
https://doi.org/10.2507/ijsimm20-4-575
https://doi.org/10.20473/rlj.v9-i1.2023.151-158
https://doi.org/10.55606/jekombis.v5i1.5787
https://doi.org/10.5281/zenodo.18655411
https://doi.org/10.5281/zenodo.18058901
https://doi.org/10.31004/basicedu.v7i1.4758
https://doi.org/10.12928/commicast.v3i2.5953
https://doi.org/10.1049/icp.2025.2155
https://doi.org/10.1145/3565570
https://journal.nurscienceinstitute.id/

Ningrum, A. M. D, & Gurung, L Digital Engagement Strategy: An Analysis...

Onunka, O., Onunka, T., Fawole, A. A., Adeleke, I. ]., & Daraojimba, C. (2023). LIBRARY AND
INFORMATION SERVICES IN THE DIGITAL AGE: OPPORTUNITIES AND CHALLENGES. Acta
Informatica Malaysia, 7(2), 113-121. https://doi.org/10.26480/aim.01.2023.113.121

Onyekwe, F. 0., Odujobi, O., Adikwu, F. E., & Elete, T. Y. (2022a). Innovative approaches to enhancing
functional safety in Distributed Control Systems (DCS) and Safety Instrumented Systems
(SIS) for Oil and Gas Applications. Open Access Research Journal of Multidisciplinary Studies,
3(1), 106-112. https://doi.org/10.53022/oarjms.2022.3.1.0027

Onyekwe, F. 0., Odujobi, 0., Adikwu, F. E., & Elete, T. Y. (2022b). Advancements in the integration and
optimization of control systems: Overcoming challenges in DCS, SIS, and PLC deployments for
refinery automation. Open Access Research Journal of Multidisciplinary Studies, 4(2), 94-101.
https://doi.org/10.53022 /oarjms.2022.4.2.0095

Pettersen, S., & Grgtan, T. 0. (2023). Exploring the grounds for cyber resilience in the hyper-
connected oil and gas industry. Safety Science, 171, 106384-106384.
https://doi.org/10.1016/j.ssci.2023.106384

Pratama, A. R, & Wella, W. (2024). Evaluation of Information Technology Services Using the
Information Technology Infrastructure Library Framework. Jurnal Teknik Informatika Dan
Sistem Informasi, 10(2). https://doi.org/10.28932 /jutisi.v10i2.8320

Qomaruddin & Sa’diyah (2024). Kajian Teoritis Tentang Analisis Data Dalam Penelitian Kualitatif:
Perspektif Spadley, Miles dan Huberman, Journal of Management, Accounting and
Administration, Vol. 1 No. 2, Hal. 81. https://pub.nuris.ac.id/journal /article/

Rahmah, A., Almansah, D., Syafitri, D. F., Auliad, D., & Lestari, W. I. (2024). Audit Sistem Informasi
Perpustakan Menggunakan Cobit 5.0 Domain Deliver, Service, and Support. journal Of
Informatics And Busisnes, 2(1), 95-102. https://doi.org/10.47233/jibs.v2i1.1056

Ramadan, I. D., Romadhany, T., Pratama, ]. Y., Triofansyah, R., & Setiawan, I. (2025). Evaluasi Layanan
Digilib Universitas Amikom Purwokerto Menggunakan Framework Itil V3 Domain Service
Operation. Merkurius Jurnal Riset Sistem Informasi Dan Teknik Informatika, 3(6), 318-329.
https://doi.org/10.61132 /merkurius.v3i6.1237

Rizal, S., Zulfamanna, Kustati, M., & Sepriyanti, N. (2023). Penelitian Kualitatif. Journal Of Social
Science Research, 3(2), 1-15.

Salfati, E., & Pease, M. (2022). Digital Forensics and Incident Response (DFIR) Framework for
Operational Technology (OT). https://doi.org/10.6028 /nist.ir.8428

Saragih, A., & Irwansyah, 1. (2024). Optimalisasi Media Sosial Instagram Sebagai Sarana Promosi
Peprustakan Umum Kabupaten Deli Serdang. Jutisi Jurnal llmiah Teknik Informatika Dan
Sistem Informasi, 13(2), 1512-1512. https://doi.org/10.35889 /jutisi.v13i2.2254

Sharma, R. (2025). The evolving nexus: Digital transformation as a catalyst for modern library
services. KIIT Journal of Library and Information Management, 12(2), 83-86.
https://doi.org/10.5958/2455-8060.2025.00012.2

Shee, S. (2025). Navigating New Frontiers: Opportunities and Challenges of Social Media Integration
in Academic Library Services. International Scientific Journal of Engineering and Management,
4(4), 1-7. https://doi.org/10.55041/isjem02868

Simone, F., Bortolini, M., Mazzuto, G., Gravio, G. D., & Patriarca, R. (2025). Human-Hardware-in-the-
Loop simulations for systemic resilience assessment in cyber-socio-technical systems. arXiv
(Cornell University). https://doi.org/10.48550/arxiv.2509.06657

Simone, F., Bortolini, M., Mazzuto, G., Gravio, G. D., & Patriarca, R. (2026). Human-Hardware-in-the-
Loop simulations for systemic resilience assessment in cyber-socio-technical systems.
Reliability Engineering & System Safety, 272, 112574-112574.
https://doi.org/10.1016/j.ress.2026.112574

34 | Journal of Digital Scholarship in Archives and Information


https://doi.org/10.26480/aim.01.2023.113.121
https://doi.org/10.53022/oarjms.2022.3.1.0027
https://doi.org/10.53022/oarjms.2022.4.2.0095
https://doi.org/10.1016/j.ssci.2023.106384
https://doi.org/10.28932/jutisi.v10i2.8320
https://pub.nuris.ac.id/journal/article/
https://doi.org/10.47233/jibs.v2i1.1056
https://doi.org/10.61132/merkurius.v3i6.1237
https://doi.org/10.6028/nist.ir.8428
https://doi.org/10.35889/jutisi.v13i2.2254
https://doi.org/10.5958/2455-8060.2025.00012.2
https://doi.org/10.55041/isjem02868
https://doi.org/10.48550/arxiv.2509.06657
https://doi.org/10.1016/j.ress.2026.112574

Ningrum, A. M. D, & Gurung, L Digital Engagement Strategy: An Analysis...

Subaldan, P., & Ishak, A. (2023). Digital Integrated Marketing Communication (DIMC) Bantul events
in communicating cultural events. Symposium of Literature Culture and Communication
(SYLECTION) 2022, 3(1), 131-131. https://doi.org/10.12928/sylection.v3i1.13951

Rejeki, S. S., & Suwardi, S. (2021). Pembuatan Neon Box, Brosur dan Stiker Sebagai Media Promosi Pada
Sanggar Rias Sekar Sari Semarang. Jurnal ilmiah Sistem Informasi dan llmu Komputer, 1(3), 31-
43. http://ejournal.stkipddipinrang.ac.id

Tanaltay, A., Oztiirkcan, S., & Kasap, N. (2024). Decoding digital engagement: a comparative analysis
of English and Turkish brand post popularity dynamics on platform X. Journal of Research in
Interactive Marketing. https://doi.org/10.1108/jrim-10-2023-0368

Teguh, M., Dafa, M,, Aji, I. D. K., & Sistiawan, . C. (2023). Strategic Cyber Public Relations: A Case Study
of PT PLN Nusantara Power’s Engagement on Instagram. CHANNEL Jurnal Komunikasi, 11(2),
161-171. https://doi.org/10.12928/channel.v11i2.411

Teguh, M. Dumais, M. A. 0., Wijaya, C. T, Torsten, P, & Vera, A. (2023). Digital Marketing
Communication Activities on Online Magazine Gettinlow. Journal International Dakwah and
Communication, 3(1), 1-21. https://doi.org/10.55849 /jidc.v3i1.196

Wahyuni, N. F., & Priatna, W. B. (2026). Pengelolaan Konten Digital dalam Meningkatkan Engagement
pada Media Sosial SCTV. Jurnal JTIK (Jurnal Teknologi Informasi Dan Komunikasi), 10(3),
1134-1139. https://doi.org/10.35870/jtik.v10i3.6074

Zainuddin, I, & Wardhana, A. (2021). Metode Penelitian. Penerbit Cv.Eureka Media Aksara.
https://doi.org/10.1234/jpk.2021.09.02.123

Journal of Digital Scholarship in Archives and Information| 35


https://doi.org/10.12928/sylection.v3i1.13951
https://doi.org/10.1108/jrim-10-2023-0368
https://doi.org/10.12928/channel.v11i2.411
https://doi.org/10.55849/jidc.v3i1.196
https://doi.org/10.35870/jtik.v10i3.6074
https://doi.org/10.1234/jpk.2021.09.02.123

	Discussion
	Implications
	Research Contribution
	Limitations
	Suggestions

